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We are 
ITNOF STUDIO.

ITNOF STUDIO was born out of the desire to create 
a brand which focuses on sustainability without 
compromising the design. We take the right decisions 
and offer our customers the best choice. As a brand, we 
aim to raise awareness of the harmful effects caused 
by the fast-fashion and packaging industries, which are 
considered to be some of the most polluting at a global 
level. Our commitment towards building an honest and 
transparent brand that fights against plastic pollution 
and water scarcity always comes first. This is why our 
packaging and products are carefully designed to meet 
our sustainable standards which makes them plastic-free 
and biodegradable. As an independent brand focused on 
offering great customer service and qualitative products, 
we choose to use premium and sustainable fabrics, such 
as Tencel. This is a great alternative to cotton thanks to its 
sustainable credentials. 

A very important aspect in our brand philosophy is to 
bring positive change through education in the area of 
sustainable fashion and beyond. Hence, our company is 
more than just an ethical apparel label. Our purpose is to 
educate people on fashion-related climate issues and bring 
positive change in consumer fashion buying habits.

the brand



© 2020. ITNOF STUDIO Brand Guidelines

mission statement
P

. 0
3 

- 
0

4
 /

36
the brand

“ We are on a mission to 
spread env ironmental 

education, while creating 
sustainable products that 
take care of you and the 

env ironment”
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The frightening prospect of inheriting an 
inhabitable planet is causing a rising number of 
young people to suffer from climate anxiety. Our 
brand aims to spread a positive mindset, as well 
as create a safe space to talk during climate-
positive events.  

Innovation plays a key role in our design process. 
We strive to offer customers the most cutting-
edge fabric alternatives on the market, steering 
away from conventional fabrics and production. 
This is the reason why we only use exciting and 
environmentally-safe fabrics to manufacture our 
products. 

brand values

Positivity Innovation

At ITNOF STUDIO we believe that sustainability 
should not be a choice, but the only way to 
move forward. This belief shapes every aspect 
of our business and represents the first aspect 
we take into consideration when choosing the 
fabrics and packaging of our products.

Sustainability

Climate education is the most important factor 
in the fight against climate change. This is why 
we are commited to raising awareness about 
the environmentally-damaging practices used 
in the fashion industry, allowing consumers to 
make the right choice for themselves and the 
future.

Education
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Located in Berlin, Germany, ITNOF STUDIO started as a 
concept idea between two best friends who wanted to 
bring a positive change to the industry they fell in love with: 
fashion. Seeing the devastating effects of plastic pollution 
and manufacturing industries on the environment and 
natural resources, prompted the desire to raise awareness 
about these issues among consumers and industry 
professionals. Our vision is to create a completely circular 
supply chain through implementing and manufacturing 
innovative, cutting-edge materials and fabrics.

Even if we were already involved in the idea of making 
crucial changes to our lifestyles at an individual level, we 
knew there was so much more we could do. In 2020 , the 
global Covid-19 pandemic really started to fuel the ever-
increasing amount of disposable plastic waste ending up 
in oceans and landfills, negatively impacting ecosystems, 
wildlife and human health. This is the reason we decided to 
create a product that we could not find: a sustainable and 
reusable face mask, from start to finish. The already existing 
alternatives that were developing were not sustainable 
enough due to the high amounts of water- and chemical-
use associated with cotton fabric. We started researching 

and discovered water-efficient Tencel, Refibra or recycled 
cotton fabrics, and made a decision to work towards 
making products that would not consume invaluable 
resources such as freshwater, while also offering design 
and quality. Our dream was to create products that would 
work with nature and not against it. Because we want 
to show people how important it is to respect the planet 
and everything it has to offer, we only make sustainable 
choices and offer customers the best alternative. 

For 2021, we are planning to add more sustainable  products 
to our portfolio, while also focusing on donating some 
of the proceedings to associations working to protect 
endangered ancient forests in Eastern Europe, where 
our home country is located. Although we are a small 
company, we want to prove that sustainability should not 
be a choice, but the only way forward. We believe anyone 
can make a difference and every choice counts when 
the battle against climate change and plastic pollution is 
becoming increasingly hard. If we want to leave a better 
and healthier world for future generations, we need to start 
acting now. 

the brand
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The voice and tone used to communicate our values and 
vision are an integral part of our brand identity. They reveal 
our brand essence, highlighting who we are and what we 
stand for. The style and words we use to engage with our 
audiences should convey the best of our brand personality 
at all times. 

Because ITNOF STUDIO is a start-up company with the 
purpose of raising awareness of the resource-depleting 
nature of the fashion industry, we aim to use a confident, 
not arrogant, tone of voice, in order to be appear as a 
knowledgeable and trustworthy source of information. Since 
we want to build a community of like-minded individuals 
that wish to bring a positive contribution and engage with 
each other, using a fun and supportive speech is essential in 
achieving our goal. Depicting our friendly and open identity is 
a requirement that has to be respected at all times throughout 
all communication channels. 

Another important aspect in the written communication is 
the use of emoji symbols. These have to be limited to a classic 
smiley face or natural illustrations, with certain exceptions for 
the holiday season or other highly-anticipated celebrations, 
such as Valentine’s day or Halloween. 
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W hat it  me ans .

The first word in our logo represents an acronym and stands 
for: In The Name Of Fashion. This concept behind our 
name is strongly linked to our dedication towards building 
a sustainable and transparent fashion brand. Our name 
can also be seen as a manifesto for the implementation 
of necessary changes in the fashion supply chain, from 
the environmentally damaging manufacturing methods 
to how the industry treats garment workers and does not 
consider the negative impact of an ever-increasing fashion 
cycle. 

Furthermore, another important element within our brand 
logo is the smiley face. This symbol serves as a reminder 
to always believe in the power of a positive mindset. In 
a digital age when stress and anxiety levels are at an all 
time high among all consumer groups, mental wellbeing is 
becoming a major aspect in everyone’s lives. Thus, starting 
a conversation about the importance of mental health and 
spreading positivity are some of our brand goals.  

name meaning
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Full Logo 

Minimum Size:
5 mm height 

logo guidelines
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Logo mark 

Minimum Size:
10 mm height 

logo & typography
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Cle ar sp ac e

logo guidelines

Clear space is very important for preserving the impact of 
the logo and logomark on the viewer at all times. As a 
key part of the design, a minimum of 15 mm is required 
around all edges of the logo when text elements are being 
used. If other design details or icons are to be introduced, 
another 15 mm have to be added to make sure the logo 
is clearly visible. Respecting the clear space requirements 
will ensure that the logo is used properly, unobstructed by 
other artwork or type.

It is essential that the clear space, minimum size 
requirements and proportions will be preserved at all times 
throughout any digital or physical material. 
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15 mm 15 mm 

logo & typography

15 mm 15 mm 
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L o go us e 
and misus e

logo guidelines

ITNOF STUDIO has a full logo and a logomark used in 
the Marketing material, to keep the branding consistent 
throughout both the digital and physical presence. Even 
though it is preferred that the full logo is used for promotional 
purposes, the logomark can be implemented separately, 
specifically in cases such as small-sized items. However, if 
the size of the logo has to be reduced, the original shape 
needs to stay proportional in order to maintain its legibility 
and appearance. In the written speech, it is essential that 
the brand name is presented using cap letters at all times 
to preserve the logo aesthetic.  

Altering the logo in any unapproved way might cause 
the loss of its integrity and disruption of the overall brand 
harmony. It is not acceptable to change the logo structure, 
opacity or shape under any circumstances, nor add any 
effects or unapproved colours for presenting the logo or 
logomark. 

Here you can find some examples of logo modifications 
that must never be done, as well as the approved form: 
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logo & typography

*do not change the structure

*do not add any effects on the logo

*do not change logo opacity 

*do not use unapproved colours
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A p prov e d 
lo go v ar i ations

logo guidelines

The approved logo variations are based on the brand 
natural colour-palette and can be used depending on 
the circumstance in which the logo has to be presented. 
Having a range of colours that can be used will allow the 
creation of a contrast between the logo and its background, 
making sure it is legible and easily noticeable. 
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logo & typography

#ffffff

#000000

#e9efe6

#2b402f

#adbfa4

*Logo mark exception using the brand’s main colour
 #e9efe6
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Pr imar y
Ty p efac e

typography

Realist Wide Typeface

The quick brown fox jumps over the lazy dog.

abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ

1234567890!”#£%&*+,-./:;?@
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logo & typography

Light

Medium

ExtraBold

Realist Wide is a modern sans serif font family which has 
been utilised as the starting point in the logo development 
process. The clean and modern shapes aim to convey the 
idea of minimalism and simplicity so that an immediate 
impression regarding the brand aesthetic can be formed. 
It is preferred that content creators choose between the 
three selected letter weights for any creative outcome. 

The typeface can be used in various circumstances such 
as social media platforms, the brand’s official website or 
physical branding and promotional assets in combination 
with the secondary typeface to create a distinctive 
aesthetic. 
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typography

Minion 3 Display

The quick brown fox jumps over the lazy dog .

abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUV WX YZ

1234567890!”#£%&*+,-./:;?@

S e c ond ar y
Ty p efac e
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logo & typography

Light

Medium

E xtraBold

Minion 3 Display font family offers a range of classic serif 
fonts that perfectly match the elegance and timeless 
character of the brand and our products. As previously 
mentioned, designers have the option to choose between 
the three selected letter weights for their creations. 

Using this typeface will create a pleasant contrast 
between the logo and body font throughout marketing 
material. The secondary typeface can also be used for 
different purposes other than as a body font. A few 
recommendations for situations in which creators can use 
this typeface are: titles, quotes or as a body text when the 
primary font has been applied to a title. 
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colour palette

C 8  M 9  Y 1 1  K 0
R 237  G 231  B 2 27

# e d e d d f

C 1 1  M 3  Y 1 3  K 0
R 233  G 239  B 230 

# e 9 efe 6
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brand communication

C 78  M 49  Y 75  K 59
R 43  G 6 4  B 47 

# 2 b 402 f

C 3 8  M 1 6  Y 41  K 2
R 1 73  G 1 91  B 1 6 4 

# a d b fa 4
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colour palette

Our colour 
ways.

The brand colour-palette is inspired by the beauty of 
natural elements. As one of our core values is represented 
by environmental sustainability, our brand image aims to 
reflect our commitment towards the preservation of natural 
ecosystems and the importance of raising awareness 
about ecological issues in the fashion industry.

The main brand colour is pastel green, which has to be 
present in all marketing and branding material for a 
consistent brand image. The shade has been chosen to 
convey mindfulness and serenity thanks to the subtle 
warm undertones. 

Another two shades of green have also been selected to 
complement the main brand colour. These can be used 
in marketing material, either online of offline, for various 
purposes such as graphic elements, text and physical 
packaging. 

Furthermore, the neutral warm sand colour can be utilised  
for paper-based packaging such as wrapping tissue and 
boxes. This natural brown colour will remind audiences 
about our handmade beginning and preserve brand 
authenticity. 
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packaging

Sustainable 
brand pack age

As a sustainable-first brand, ITNOF STUDIO believes in the 
positive impact of eco-friendly packaging design. This is 
a crucial aspect in communicating the brand values and 
message to key stakeholders. Every piece in the ITNOF 
branding package needs to incorporate plastic-free, 
biodegradable and recycled or recyclable materials. We 
believe this is an essential aspect in the way we choose 
to convey our dedication in building an honest and 
sustainable brand. 
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Online 
presence

As the official website and instagram account will be the 
main platforms where customers interact with our brand, 
it is important that typography, imagery and colours used 
to be consistent across all mediums. Logo guidelines must 
be respected at all times and iconography should adhere 
to the same minimalist aesthetic and brand colour-palette.   

Moreover, brand values and mission will be highlighted on 
the main website page, as well as the about us section 
and throughout all Instagram content. This will reinforce 
the reason behind starting this journey and also build 
consumer trust.

brand communication
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